REV FIRE GROUP x CLARION EVENTS FIRE & RESCUE

PIVOTING FROM LIVE EVENTS
10 A DIGITAL EXPERIENCE

How Clarion Events Fire & Rescue helped REV Fire Group effectively increase relationships
with fire & rescue industry professionals while not being able to interact face-to-face.

CHALLENGE

REV Fire Group, a leading manufacturer of fire trucks and one of our top exhibitors
at FDIC International, wanted to reach the market of fire and rescue professionals
at scale during COVID-19 due to no live events and restricted traveling to clients.

GOAL

Create a digital experience to surface qualified leads and track conversions.

SOLUTION

Development of a dedicated virtual experience, the Apparatus &
Technology Conference, to showcase REV Group’s products, source
qualified buyers, and create connections with them.

The Apparatus & Technology Conference delivered 18 professionally-shot and
expert-led sessions that included:
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“REV Fire worked closely with Clarion to craft a creative communications solution to bring
new products and technologies to our target markets. Through a true partnership and close
collaboration, we successfully executed a true first” in our industry and received immense

positive response with an innovative method to bring our story to prospective customers.”
— JAY JOHNSON, DIRECTOR OF MARKETING & PRODUCT MANAGEMENT, REV FIRE GROUP
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REV's branded experience.
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POST SHOW

To extend the effectiveness of the event and achieve their goal of tracking leads and
conversions, we launched a lead nurturing program specifically tailored to two of
REV's brands.

THREE WEEKS GENERATED
FOLLOWING THE EVENT + 4X THE LEADS




